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The total size of the Indian used car market was USD 23,355.3 million in 

2021, and it will power at a rate of 17.50% in the years to come, to reach 
USD99,707 million by 2030, as stated by a market research company, P&S 

Intelligence. 
 

The offline category had a considerable share  in the industry in the recent past. 
This is mostly as a result of the high consumer preference for purchasing a used 

car from an acknowledged dealer.The online category will grow at higher rate in 
the years to come. This can be credited to the fact that digitalization has 

decreased the requirement to contact the dealer at the first instance. 
 

Customers can quickly interact and simply access info through their personal 

smartphones and computers. So, the increasing use of internet and ease of 
shopping and research through the online mode will also power the growth of 

the industry in this category in the years to come. 
 

To receive free sample pages of this report@ 
https://www.psmarketresearch.com/market-analysis/india-used-car-

market/report-sample  
 

The Indian used car market is observing the increasing acceptance of online 
retailing. Urbanization, Internet access, and development of the telecom infra 

have all contributed to an enhanced flow of knowledge amongst customers.  
Also, used car buyers frequently sell vehicles online, to make the entire process 

quicker and simpler, as both the buyers and sellers complete most of the 
paperwork and negotiations through the online mode.With the growing online 

industry, it has turned out to be more suitable for buyers to research pricing and 

details of the vehicle online. 
 

In India, unorganized businesses have conquered the industry. The main portion 
of the transactions are made by people trying to buy and sell cars. Since the 

parties are persons and not organizations, it is hard to build trust between the 
involved parties.  

 
Inquire before purchase@ https://www.psmarketresearch.com/send-

enquiry?enquiry-url=india-used-car-market 
 

This powers the penetration of organized players, as well as OEMs and large 
businesses. As their involvement surges, customers will be fortified to buy 

second-hand cars, as a result of the growing sense of reliability and trust. 
 

Consequently, the organized sector will have a faster growth, of 19.6%, in the 

years to come.These companies bid free towing and other services at the 
dealership, to lure other customers. These value-added services and assistances 

are helping the organized players in the industry increase their share and win 

https://www.psmarketresearch.com/market-analysis/india-used-car-market
https://www.psmarketresearch.com/market-analysis/india-used-car-market/report-sample
https://www.psmarketresearch.com/market-analysis/india-used-car-market/report-sample
https://www.psmarketresearch.com/send-enquiry?enquiry-url=india-used-car-market
https://www.psmarketresearch.com/send-enquiry?enquiry-url=india-used-car-market


 
 

 
 

 
 

3 
   

© Prescient & Strategic Intelligence Private Limited. All rights reserved 

 

the trust of the customers, which will boost the demand in the industry. 

 
The high depreciation rate of luxury vehicles has a twofold positive impact on the 

industry. The reduction of the resale value of a vehicle surges the requirement 
for it, as a result of the inverse relationship between demand and price.  

 
The rise in the depreciation value of a car decreases its resale value and, 

therefore, encourages the car holder to sell it sooner, which has brought down 
the average age of the car ownership. 

 It is because of the rising internet penetration in the world, the demand for 
used cars in India will be on the rise in the years to come. 

 

 

The research offers market size of the India used car market for the period 2017–2030. 

Market Segmentation by Sector 

• Organized 

• Unorganized 

Market Segmentation by Vehicle Type 

• Medium 

• Small 

• Large 

Market Segmentation by Sales Medium 

• Offline 

• Online 

Market Segmentation by State 

• Maharashtra Used Car Market 

o By sector 

o By vehicle type 

• Uttar Pradesh Used Car Market 

o By sector 

o By vehicle type 

• Karnataka Used Car Market 

o By sector 

o By vehicle type 

• Tamil Nadu Used Car Market 

o By sector 

o By vehicle type 

• Delhi Used Car Market 

o By sector 



 
 

 
 

 
 

4 
   

© Prescient & Strategic Intelligence Private Limited. All rights reserved 
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Disclaimer: 

P&S Intelligence always keeps its customers’ interests at the core while carrying out research activities. P&S Intelligence 

ensures the reliability and accuracy of information and data provided in its market research publications. However, the 

information in publications is subject to fluctuations, as it is based on primary interviews of officials from various 

companies or organizations. P&S Intelligence is not responsible for any incorrect data provided by the key industry players 

of the concerned domain. The information or analysis in P&S Intelligence publications represents opinions based on 

research and should not be interpreted as statements of fact. Information in this report was believed to be correct at the 

time of publication, but cannot be guaranteed. P&S Intelligence does not endorse any product, service, or vendor depicted 

in its research publications. 

 

All intellectual properties, including trademarks and copyrights, belong to their respective owners and may be protected 

by copyright. Under no circumstance can these be reproduced in any form without prior written agreement of their owners. 

 

An order for market research report is intended for internal use of the company only and not for disclosure to third parties 

or any other publication in general. No service, report, or part thereof provided by P&S Intelligence can be reproduced, 

republished, resold, revealed, distributed, circulated, or sublicensed in any medium or form now realized or hereafter 

become realized, including but not limited to, all forms of optical-based media, magnetic, electronic, or digital, without a 

written permission from Prescient & Strategic Intelligence Pvt. Ltd. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Kindly write to: enquiry@psmarketresearch.com 

B-13, Sector – 2, Noida, U.P. – 201301, INDIA 

Contact No: +91 120 4541 337 

US/Canada Toll-Free: 1-888-778-7886 
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